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 TThhoouussaannddss  ooff  TTrriippss    

  RReessuull ttiinngg  iinn  MMii ll ll iioonnss  ooff  DDooll llaarrss  

AAll ll   BBooookkeedd  iinn  OOnnee  LLooccaattiioonnéé  

 

TThhiiss  YYeeaarr   MMaakkee  PPaarrtt  ooff  ii tt  YYoouurrss!!   

http://www.boston.com/travelshow


 

Connect with thousands of travel-minded adults at the 

greatest travel event in New England! 
 

 

The Boston Globe Travel Show ï Where enthusiasts and experts alike can preview whatôs hot and new for 

2009 travel! One weekend chock full of events, exclusive package deals and publicity. 

 

 
 

 

 

 

 

 

 
 

 
 

 
 

 
Interested in Exhibiting? 

Call (203) 622-1710 

Or Email 

info@bostonglobetravelshow.

com 

bostonglobetravelshow.com  

Great vacations begin here 

Boston ranks 2
nd

 in the country for leisure travel. Itôs no wonder ï 

because Bostonians love to travel! 

 

Connect with people who are going places 

ü The 3
rd
 Annual Boston Globe Travel Show drew more than 18,000 

attendees and 250 exhibitors, a 47% increase over the previous 

year, making it the fastest growing travel show in the US.  

ü Our attendees come prepared to BOOK ! Millions of dollars in 

business was booked at the show in 2008. 

ü Meet face to face with hundreds of travel agents during exclusive 

trade hours and participate in educational seminars/workshops 

 

Publicity and Promotion 

Robust $1 million advertising and marketing campaign including full 

page color ads in The Boston Globe and substantial promotion and 

advertising in: 

         ǒ Worcester T&G    ǒ Boston.com    ǒ Radio    ǒ  E-Marketing  

                     ǒ Public Relations    ǒ TV     ǒ Travel Show Guide 

 

                   
 

 

Travel Supplement (Official Show Guide) 

    ǒ Tabloid highlighting show sponsors, special   

offers, trip giveaways, floor plan with list of 

exhibitors, and additional travel themed content 

    ǒ Published prior to show, full run in The Boston

       Globe, Worcester Telegram & Gazette, and  

   handed out at the show 

 

 

 

 

     
 

 

 

 

 
Not just a show ï a total travel experience.  
ǒ Destinations and tour operators from around the world  ǒ Seminars and expert advice on the latest travel issues 

and trends ǒ Live cultural performances ǒ Childrenôs activities ï featuring live animal presentations   

ǒ Culinary demonstrations and tastings ǒ Scuba diving lessons and interactive games 

 



Boston Globe Travel Show attendees are qualified, 

affluent travelers, ready to buy. 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

Attendees have a high household income 

 62% earn more than $75,000 

 Of that 39% earn more than $101,000 

Household Income

62%    

38%

Attendees are spending high dollars on travel 

annually 

 75% spend more than $3,000+ on their 

vacations 

 Of that 27% spend more than $5,000 

 

 

Amount Spent on Vacations

75%

25%

 
 

 

 

 

57% of attendees are between the ages of 25-54 

36% are above 55 years of age 

 

Age of Attendees

36% 7%

57%

 

Our attendees are BOOKING! 

 30% booked their vacation directly at the 

show 

 70% were somewhat/very likely to 

purchase a trip as a direct result of the 

show 

Bookings

30%

70%

 

The Boston Globe Travel Show was a big success and travelers can 

hardly wait for 2009! 

 
ü 94% of 2008 attendees indicated they would return in 2009 

 

 

 
 
 

Source: 2008 Boston Globe Travel Show Consumer Attendee Survey 



Hear what last yearôs participants had to sayé 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ñThe show turned out to be fantastic for uséI know 

that Aruba had more bookings than last yearéwe 

want to commit now for next year...ò ï Colleen 

Lessard, North American Leisure Sales Manager, 

AHATA Aruba Hotel & Tourism Association 

The travel show possessed an incredible energy. The 

displays were breathtaking and the visitors to our 

booth were truly interested in planning their next 

getaway. The organization of the show helped to 

make this an unforgettable and successful 

experience!ïMelissa Modugno, Representative for 

the North Fork Promotion Council 

"I've represented The Bethel Inn Resort at The 

Boston Globe Travel Show for the past two years 

and the 2008 event was the most attended yet and 

far exceeded my expectations. Visitors were very 

qualified and eager to learn about our ski, golf 

and resort packages offers. At the show, we ran 

an enter to win signup promotion and received 

over 800 entries. The professional staff at The 

Boston Globe ran a fantastic, well organized 

event and you can count on The Bethel Inn 

Resort attending in 2009 and years to come...ò ï 

Brad Jerome, Director of Sales and Marketing, 

The Bethel Inn Resort 

"Wanted to tell you that I 

was super impressed with 

the show. We took over 

40 reservations after the 

show... Thanks!!!ò ï 

Cyndi Robbins, Owner of 

Poland Spring Resort 

ñThe show traffic was excellent, the 

consumers were very interested in 

Florida and as a result we ran out of 

brochures.ò ï Brenda L. Bryant, 

Representative for VISIT FLORIDA® 

 

 
 

 

HERE 

 

 
 

This yearôs show was very good for us ï it looks 

like it was even a bit better than last year when 

all was said and done!  We had a great 

experience all in alléThank you very much for 

accommodating uséï everything worked out 

great. - Jeff Sargent, Director of Sales, Cruise 

Brothers 

 


