The Boston Globe 1
Thousands of Trips tI'Z\LVC ‘

~ q.v
JIUU eV

Resulting in Millions of Dollars

All Booked in One Locationé

The 2009 Boston Globe Travel Show

This Year Make Part of 1t Yours!
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http://www.boston.com/travelshow

Connect with thousands of travelminded adults at the
greatest travel event in New England!

The Boston Globe Travel Show Wher e ent husi asts and experts al.i
2009 travel! One weekend chock full of events, exclusive package deals and publicity.

Interested in Exhibiting?
Call (203) 6221710
Or Email
info@bostonglobetravelshow
com

Great vacations begin here
Boston ranks ¥ in the country for leise t r avel . il t 6.
because Bostonians love to travel!

Connect with people who are going places

i The 3¥ Annual Boston Globe Travel Show drew more than 18,01
attendees and 250 exhibitors, a 47% increasetbeg@revious
year, making it the fastegtowing travel show in the US.

u  Our attendees come preparedBOK! Millions of dollars in
business was booked at the show in 2008.

u Meet face to face with hundreds of travel agents during exclusiy
trade hours and patrticipate in educational seminarsahops

Publicity and Promotion
Robust $1 million advertising and marketing campaign including ful
page color ads in The Boston Globe and substantial promotion anc
advertising in:
s Worcester T&G s Boston.com s Radio s E-Marketing
s Public Relations s TV s Travel Show Guide

ravel trjye

"M Travel Supplement (Official Show Guide)

6 Tabloid highlightin
offers, trip giveaways, floor plan with list of
exhibitors, and additional travel themed conte

0 Published prior to
Globe, Worcester Telegram & Gazette, and

- harded out at the show

Not just a showi a total travel experience.

o Destinations and tour operators from around the wei&eminars and expert advice on the latest travel iss
and trends Live cultural performancesCh i | d r e n @ $eatwiegtliie animalipresentations

8 Culinary demonstrations and tastirgScuba diving lessons and interactive games
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Boston Globe Travel Show attendeesaualified,
affluent travelersteadyto buy.

Attendees have a high household income

57% of attendees are between the ages-&425 e 62% earn more than $75,000
36% are above 55 years of age e Of that 39% earn more than $101,00C
Age of Attendees Household Income

Attendees are spending high dollars on trave

Our attendees aBOOKING! annually
e 30% booked their vation directly at the e 75% spend more th&8,000+ on their
show . vacations
* 70% were somewhattry likely to e Of that 27% spend more than $5,000
purchase a trip as a direct result of the
show
Bookings

Amount Spent on Vacations

The Boston Globe Travel Showvas a big success and travelers can
hardly wait for 2009!

U 94% of 2008 attendees indicad they would return in 2009

Source: 2008 Boston Globe Travel Show Consumer Attendee Survey



Hear what | ast year d0s part |

AThe show turned out to
that Aruba had more booK
want to commit now for nexye a r i Colleén
Lessard, North American Leisure Saldanager,
AHATA Aruba Hotel & Tourism Association

AThe show traffic
consumers were vg interested in
Florida and as a result we ran out of
br oc h i Brengda LoBryant,
Representative for VISIT FLORIBA

ﬁetravel show possessed mcredible energm

displays werdreathtaking and the visitors to our
booth were truly interested inl@nning their next
getaway. The organization dhe show helped to
make this anunforgettable and successful
experiencel Melissa Modugno, Representative for
the North Fork Promotion Council
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"I've represented The Bethel Inn Resort at The
Boston Globe Travel Show for the past two yeal
and the 2008 event was the most attended yet 3
far exceeded my expectations. Visitors were vel
gualified and eageto learn about our ski, golf
and resort packages offers. At the show, we ran
an enter to win signup promotion and received
over 800 entries. The professional staff at The
Boston Globe ran a fantastic, well organized
event and you can count on The Betheir
Resort attending in 2009 and years to contel..
Brad JeromeDirector of Sales and Marketing,
The Bethel Inn Resort
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mi s year 6s showTiW@

like it was even a bit better than last year whel
all was said and doneWe had a great
experienceali n al |l éThank vy«
accommo d aitevenythingmsried out
great.- Jeff Sargent, Director of Sales, Cruise

Brothers
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"Wanted to tell you that |
was super impressed with
the show. We took over
40 reservations after the
show... Thanks!!o i

Cyndi Robbins, Owner of
PolandSpring Resort




